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" According to U.S. Department of Commerce data, $1.13 billion in manufactured wood and

- significant market for finished and semi-finished imported wood products. Increasingly,

Resource to A|d Wood Products .
Importers in Growing Japanese Market

A sourcebook exists to provide business people mterested in entering the Japanese market with
information about market trends, cultural aspects, and policy developments

wood based products (excluding paper products) was exported from the U.S. to Japan in 1995.
Approximately 75 percent of these exports, totahng $846 million, were manufactured in the
Pacific Northwest or passed through the region’s ports in transit to Japan. What was once
primarily a market for log exports has developed over the past 15 years to become a
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Japanese contractors and importers bypass distribution channels in Japan and buy directly
from American manufacturers

The wood products export market offers expanding opportunities for U.S. firms willi.ng to
invest time and resources to develop and maintain a competitive market presence in Japan.
This includes. understanding economic, cultural, and infrastructure differences that impact
sales and importing, such as Japanese systems of distribution, real estate conditions, customer
tastes and expectations for high quality products, and deeply entrenched construction methods
‘which are different ﬁ'om American practices.

The Japanese Market Profile and Sourcebook for Pacific Northwest Value-Added Wood Products Exporters provxdes
companies interested in exporting value added wood products to Japan, with the necessary information to consider when
attempting to expand.their business into this market. In addition to market trend data of top sellmg PNW manufactured
goods, the Sourcebook provides valuable information regarding approaches to facilitate success in the Japanese wood -
products market. A significant portion of the Sourcebook addresses cultural aspects that should be factored into a
marketing plan prior to investing company resources. For example, the Japanese distribution system is extremely
complex Distribution costs include transportation, storage, payment terms, and handling claims, each of which is higher
in Japan ‘than in the U.S. Complicated regulations can stall distribution and necessitate addmonal storage time, which
increases overhead costs. -
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High survival rates of western style 2x4 homes

after the Kobe earthquake and a strong yen exchange rate has opened the market to imported wood building materials.

For example engmeered wood products such as glue-laminated beams and laminated veneer lumber, passing through or
originating in the PNW in 1995 totaled $65.9 million, a 179 percent increase over the 1989 export level. As a result of

 increased prefabricated home exports, wood window exports totaled $18 million, with 82 percent passing through or
originating in the PNW. Wood door exports had roughly the same income level as wooden windows until 1995 when

CINTRAFOR—Export Trade Series " FactSheet#20
September 1996 ’ ‘ : :



sy R Toorts

T T LERT]
LW W R TS ]
R MR N
gl | AL

"

i ™

rd

-



